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Agenda & Objectives

Agenda:
Continue our sharing & collaboration session and
discuss policy & procedures.

Objectives:
Learn from each other

Session Rules:

When you ask a question or share information,
please tell us your name, where you work and
your accounting system
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O What s your single transaction limit?
O Have you ever looked at increasing the single transaction limit?

0 What are some of the challenges and successes you have had with your
program?

0 What types of transactions are you putting on PCard?

O What is your emergency plan: Works profiles, credit limits, action plan
incorporating card?

0 Does your Organization have a plan to eliminate paper and how
successful have you been in moving to electronic forms of payment?
Receipt Imaging?
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O Do you set and monitor goal?
0 Share some goals that you have

O “2017 Purchasing Card Benchmark Survey Results” by RPMG

Research Corporation:

Exhibit 36: Key Purchasing Card Program Statistics, Small, Mid-Size, and Large Cities and

Counties

Organizational Statistics

Mid-Size

Large

Number of employees 78 484 3,665
Age of p-card program (in years) 7.64 9.21 12.02
Tenure with current card issuer (in years) 5.55 7.65 8.95
Number of plastic purchasing cards 24 146 475
Card-to-employee ratio 31.5% 30.1% 12.8%
Average monthly p-card spending $20,586 $216,505 $888,166
Median monthly p-card spending $12,000 $135,Q000 $560,000
Transactions $2,500 or less paid by p-card 36% 50% 55%
Transactions $2,501 to $10,000 paid by p-card 16% 28% 31%
Transactions $10,001 to $100,000 paid by p-card 5% 8% 10%
Monthly spending per employee 5265 S447 5242
Cardholder Activity Measures
Monthly spending per card $840 $1,484 $1,890
Monthly transactions per card 3.92 4.40 5.30
Spending per transaction $215 $337 $357
4 Percentage of active cards in a typical month 71% 72% 75%
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O How is rebate calculated?
0 Cycle and Grace Period

0 Rebate details are emailed to the PA’s from DOA.
O Typically sent in September

0 Please share the rebate email with your fiscal team or anyone else
who needs to know that funds are being deposited to your account

O Rebate payment is sent via EDI
0 Rebate spend between 07/01 to 06/30
0 Rebate multiplier is based on the spend for the whole contract
0 Two types of Transactions
Q Standard Transactions

0 Large Ticket Transactions
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“Bank of America Merrill Lynch” is the marketing name for the global banking and global markets businesses of Bank of America Corporation. Lending, derivatives, and other commercial banking activities
are performed globally by banking affiliates of Bank of America Corporation, including Bank of America, N.A., Member FDIC. Securities, strategic advisory, and other investment banking activities are
performed globally by investment banking affiliates of Bank of America Corporation (“Investment Banking Affiliates”), including, in the United States, Merrill Lynch, Pierce, Fenner & Smith Incorporated and
Merrill Lynch Professional Clearing Corp., both of which are registered broker-dealers and Members of SIPC, and, in other jurisdictions, by locally registered entities. Merrill Lynch, Pierce, Fenner & Smith
Incorporated and Merrill Lynch Professional Clearing Corp. are registered as futures commission merchants with the CFTC and are members of the NFA. Investment products offered by Investment Banking
Affiliates: Are Not FDIC Insured ¢ May Lose Value * Are Not Bank Guaranteed.

This document is intended for information purposes only and does not constitute a binding commitment to enter into any type of transaction or business relationship as a consequence of any information
contained herein.

These materials have been prepared by one or more subsidiaries of Bank of America Corporation solely for the client or potential client to whom such materials are directly addressed and delivered (the
“Company”) in connection with an actual or potential business relationship and may not be used or relied upon for any purpose other than as specifically contemplated by a written agreement with us. We
assume no obligation to update or otherwise revise these materials, which speak as of the date of this presentation (or another date, if so noted) and are subject to change without notice. Under no
circumstances may a copy of this presentation be shown, copied, transmitted or otherwise given to any person other than your authorized representatives. Products and services that may be referenced in
the accompanying materials may be provided through one or more affiliates of Bank of America, N.A.

We are required to obtain, verify and record certain information that identifies our clients, which information includes the name and address of the client and other information that will allow us to identify
the client in accordance with the USA Patriot Act (Title lll of Pub. L. 107-56, as amended (signed into law October 26, 2001)) and such other laws, rules and regulations.

We do not provide legal, compliance, tax or accounting advice.
For more information, including terms and conditions that apply to the service(s), please contact your Bank of America Merrill Lynch representative.

Investment Banking Affiliates are not banks. The securities and financial instruments sold, offered or recommended by Investment Banking Affiliates, including without limitation money market mutual
funds, are not bank deposits, are not guaranteed by, and are not otherwise obligations of, any bank, thrift or other subsidiary of Bank of America Corporation (unless explicitly stated otherwise), and are not
insured by the Federal Deposit Insurance Corporation (“FDIC”) or any other governmental agency (unless explicitly stated otherwise).

This document is intended for information purposes only and does not constitute investment advice or a recommendation or an offer or solicitation, and is not the basis for any contract to purchase or sell
any security or other instrument, or for Investment Banking Affiliates or banking affiliates to enter into or arrange any type of transaction as a consequent of any information contained herein.

With respect to investments in money market mutual funds, you should carefully consider a fund’s investment objectives, risks, charges, and expenses before investing. Although money market mutual
funds seek to preserve the value of your investment at $1.00 per share, it is possible to lose money by investing in money market mutual funds. The value of investments and the income derived from them
may go down as well as up and you may not get back your original investment. The level of yield may be subject to fluctuation and is not guaranteed. Changes in rates of exchange between currencies may
cause the value of investments to decrease or increase.

We have adopted policies and guidelines designed to preserve the independence of our research analysts. These policies prohibit employees from offering research coverage, a favorable research rating or
a specific price target or offering to change a research rating or price target as consideration for or an inducement to obtain business or other compensation.

Copyright 2019 Bank of America Corporation. Bank of America N.A., Member FDIC, Equal Housing Lender.
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