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Agenda & Objectives

Agenda:
Review some Bank of America tools for managing 
your card program

Objectives:
Learn about new tools to for your Pcard program

Session Rules:
When you ask a question or share information, 
please tell us your name, where you work and 
your accounting system



Simplifying card management
Tools and features
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Global Card Access is mobile-friendly!
Online tools in a single location 

www.bofaml.com/globalcardaccess

Global Card Access is a single, online site with robust 
security features to deliver corporate card tools.

Alerts
Receive alerts through SMS text message, 
email or phone call to help protect your card 
from fraudulent activity.2

Online PIN Check
Cardholders are able to view their PIN in 
two simple, secure steps.1

1. Available in North America, EMEA, India and Australia.  2. Available in North America with planned expansion to EMEA and APAC

Coming Soon: 
One global, mobile cardholder site
View Account Details 
(Credit Limit, Available Balance, Current Balance, and Recent Activity)
Change your PIN
Lock your card

Everything that a cardholder needs in one place.
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Global Card Access

Global Card Access User’s Guide
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Card Assistant
Digital Communication and Education

A one-stop shop for 
Commercial Card 

Program Administrators  

Resources include:
 Industry News
 Tips and Tricks
 Training Videos
 Webinar Replays 

Training videos:
 GCA Registration
 GCA Password Reset
 Viewing Payment Center 

Transactions
 Viewing Payment Center 

Auth/Decline

www.bofaml.com/cardassistant

Go Paperless!
Sample Cardholder Email
Quick Reference Guide
Video Tutorials

http://www.bofaml.com/cardassistant
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Mobile adoption

1.  Forbes / Tech, Feb 7, 2016, Cisco Finds Global Mobile Users Growing 2X Faster Than Global Population; 2.  GMSA, The Mobile Economy 2015, 
www.gsmamobileeconomy.com; 3. Shopify; 4. Javelin Strategy & Research, MOBILE BANKING, TABLET AND SMARTPHONE FORECAST 2013-2018: 
Smart Device Adoption Drives Mobile Banking Boom, March 2014; 5.Trends in Consumer Mobility Report, Bank of America, 2016

Changing Communications5

The new small talk
Nearly three in 10 (29%) 
Americans cite texting as their 
preferred method of conversing 
with others, with millennials
(40%) most likely to do so.

▪ More than half of the world’s population now has a mobile subscription2

▪ Global mobile users will grow from 65% (4.8B) in 2015 to 70% (5.5B) of the 
world’s population by 20201

▪ Now 50.3% of ecommerce website traffic comes through a mobile device3

▪ In 2013, 95 million U.S. adults used mobile banking—27 million more than 
20124

▪ By 2018, 63% of the mobile consumer population is forecasted to be using 
mobile banking4

By 2020, more people will have mobile phones (5.4B) 
than electricity (5.3B), running water (3.5B) or        
cars (2.8B)1
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Mobile wallet for business purchases

Store your Corporate, Commercial or Purchasing card 
information digitally on your smartphone or smartwatch 
for use online or at contactless terminals.  

Mobile wallet is available in U.S. only 

Payment 
without 
plastic



99

How to set up and use mobile wallet

Add

Follow the step-by-step 
directions in your wallet 
app to add your BofAML 
Corporate, Commercial 

or Purchasing card.

Open the wallet app on your personal device.

Add your card details by taking a photo of your 
corporate card or by entering the details manually.

Verify your account details: Select a one-time 
passcode through SMS text or email, or call the 
toll-free number listed within the mobile wallet to 
talk to a service representative.

Watch for a notification on your device that 
indicates your account is active and ready to use.
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How to set up and use mobile wallet

Hold your mobile phone 
near the digitally-
enabled payment 

terminal*. Make in-app 
purchases using Apple 

Pay ®, Google Pay™ and 
Samsung Pay ®.

*Look for the Contactless Symbol. The Contactless Symbol and Contactless Indicator are trademarks owned by and used with permission of EMVCo, LLC

The Wallet app, available on iPhones, Apple Watches and iPads, allows 
users to manage their payment cards for Apple Pay. The first card that you 
add to your wallet is your default card. To change your default card, touch 
and hold a card, then drag it to the front of your cards. Each transaction is 
authenticated with Face ID or Touch ID. 
On Apple Watch Series 3 and later, and iPhone 8 and iPhone 8 Plus and 
later, you can add up to 12 cards on a device. On earlier models, you can 
add up to eight cards on a device. Apple Pay works with all terminals that 
are enabled for Near Field Communications (NFC). – Apple Pay 

Download the Google Pay app on Google Play. Google Pay transactions 
are authenticated with PIN, pattern, password, fingerprint or retina 
scanning screen locks (not compatible with screen locks like Smart Unlock 
or Knock to Unlock). If Google Pay app disappears after the first time 
opening, it may be because the app is not in your main screen. To show it 
again, go to device settings and change the Home Screen setting to 
Drawer or Show all apps. Google Pay works with all terminals that are 
enabled for Near Field Communications (NFC). – Google Pay

Samsung Pay comes preloaded on Samsung phones.  You can add up to 10 
payment cards to Samsung Pay. Each transaction is authenticated by your 
fingerprint, pin number or iris scan. In addition to Near Field 
Communication (NFC) Samsung Pay uses Magnetic Secure Transmission 
(MST), which sends a magnetic signal from your device to the payment 
terminal's card reader (to emulate swiping a physical card without having 
to upgrade the terminal’s software or hardware). MST technology is 
accepted at nearly all payment terminals. – Samsung Pay

Pay

https://support.apple.com/en-us/HT204506
https://support.google.com/pay/answer/9026749
https://www.samsung.com/us/samsung-pay/
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• Personal card should be default card (not 
corporate card) to reduce accidental use

• As needed for company policy, request receipt 
for mobile wallet purchases

How to set up and use mobile wallet

Manage your account 
exactly as you do today. 

Mobile wallet transactions 
provide the same 

information as physical 
card transactions. 

• Personal device use for mobile wallets
• Corporate card use with mobile wallet
• Process for accidental corporate card use 

with mobile wallet

Reminders for cardholders

Best Practices for PAs:Manage

Update your company policy
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Your account number is never stored on your phone 
or presented to a merchant.  

Payment is 
made through 
mobile wallet

Token generated 
when card is 

loaded in 
mobile wallet

Token used in 
authorization 

process

Merchant does 
not receive or 
store account 

number

Account 
number remains 

unexposed

In the event of a data 
breach, the tokens are 
exposed and account 

numbers remain 
hidden

Tokenization reduces the risk of fraud

Requires additional 
confirmation, such as 

thumbprint or 
passcode, for 

transaction completion
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The cardholder experience

Global Card Access
(mobile friendly at year-end 2018)

 Online PIN check
 Alerts*

*Alerts currently available in North America
**Payment capabilities currently available in the U.S.

Delivering a single, global, mobile cardholder experience. 

COMING IN 2019!
Suspend card
Change PIN

One site. One sign on. Global access.
Merging our current tools and adding more features

on ONE mobile friendly site.

Payment Center
(mobile-friendly)

 View current balance
 View last transaction
 Access statements
 Make a payment**

Corporate card tools with robust security features make it easy to 
access your card account information

sample screen
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Works

 Training Guides, Training Videos & Live Training

 Filter Dates

 Dashboard

 Accounts 
 Scheduled Assignments



Questions & Wrap Up
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Notice to Recipient

“Bank of America Merrill Lynch” is the marketing name for the global banking and global markets businesses of Bank of America Corporation. Lending, derivatives, and other commercial banking activities
are performed globally by banking affiliates of Bank of America Corporation, including Bank of America, N.A., Member FDIC. Securities, strategic advisory, and other investment banking activities are
performed globally by investment banking affiliates of Bank of America Corporation (“Investment Banking Affiliates”), including, in the United States, Merrill Lynch, Pierce, Fenner & Smith Incorporated and
Merrill Lynch Professional Clearing Corp., both of which are registered broker-dealers and Members of SIPC, and, in other jurisdictions, by locally registered entities. Merrill Lynch, Pierce, Fenner & Smith
Incorporated and Merrill Lynch Professional Clearing Corp. are registered as futures commission merchants with the CFTC and are members of the NFA. Investment products offered by Investment Banking
Affiliates: Are Not FDIC Insured • May Lose Value • Are Not Bank Guaranteed.

This document is intended for information purposes only and does not constitute a binding commitment to enter into any type of transaction or business relationship as a consequence of any information
contained herein.

These materials have been prepared by one or more subsidiaries of Bank of America Corporation solely for the client or potential client to whom such materials are directly addressed and delivered (the
“Company”) in connection with an actual or potential business relationship and may not be used or relied upon for any purpose other than as specifically contemplated by a written agreement with us. We
assume no obligation to update or otherwise revise these materials, which speak as of the date of this presentation (or another date, if so noted) and are subject to change without notice. Under no
circumstances may a copy of this presentation be shown, copied, transmitted or otherwise given to any person other than your authorized representatives. Products and services that may be referenced in
the accompanying materials may be provided through one or more affiliates of Bank of America, N.A.

We are required to obtain, verify and record certain information that identifies our clients, which information includes the name and address of the client and other information that will allow us to identify
the client in accordance with the USA Patriot Act (Title III of Pub. L. 107-56, as amended (signed into law October 26, 2001)) and such other laws, rules and regulations.

We do not provide legal, compliance, tax or accounting advice.

For more information, including terms and conditions that apply to the service(s), please contact your Bank of America Merrill Lynch representative.

Investment Banking Affiliates are not banks. The securities and financial instruments sold, offered or recommended by Investment Banking Affiliates, including without limitation money market mutual
funds, are not bank deposits, are not guaranteed by, and are not otherwise obligations of, any bank, thrift or other subsidiary of Bank of America Corporation (unless explicitly stated otherwise), and are not
insured by the Federal Deposit Insurance Corporation (“FDIC”) or any other governmental agency (unless explicitly stated otherwise).

This document is intended for information purposes only and does not constitute investment advice or a recommendation or an offer or solicitation, and is not the basis for any contract to purchase or sell
any security or other instrument, or for Investment Banking Affiliates or banking affiliates to enter into or arrange any type of transaction as a consequent of any information contained herein.

With respect to investments in money market mutual funds, you should carefully consider a fund’s investment objectives, risks, charges, and expenses before investing. Although money market mutual
funds seek to preserve the value of your investment at $1.00 per share, it is possible to lose money by investing in money market mutual funds. The value of investments and the income derived from them
may go down as well as up and you may not get back your original investment. The level of yield may be subject to fluctuation and is not guaranteed. Changes in rates of exchange between currencies may
cause the value of investments to decrease or increase.

We have adopted policies and guidelines designed to preserve the independence of our research analysts. These policies prohibit employees from offering research coverage, a favorable research rating or
a specific price target or offering to change a research rating or price target as consideration for or an inducement to obtain business or other compensation.

Copyright 2019 Bank of America Corporation. Bank of America N.A., Member FDIC, Equal Housing Lender.

http://www.sipc.org/
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